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ECONOMICS-I SEM-ONE

Topics for Essay

Roll No. Topics For Essay
How income changes affects consumer choices. (3c3esl SGolTal ITHIAT TSGR GHTT T

gra)

3&4 | scarcity & individual decision making.(gf#fear 31TOT egfeFaara ot &vean)

5&6 | Concept of market equilibrium.(STSIR THAATS HehedsT)

7 &8 | Impact of price on consumer buying behaviour.(fhercir  amgehredr WA aciufehral IRUTHA)
9&10 | Do luxury goods follow the law of demand?(3RTHAEIH TEJHTE AR FFA AT g5 A7)

11 & 12 | How important is cross elasticity of demand? ( @memih dea/ favea safear fhdt Fgcar 3me)
13 & 14 | What factors can influence the pricing system?( faa ggareiay aRome FR wes)

15&16 | child Labor: Economic Causes and Consequences (STefHeldl: 3T srRoT 3nfor qRom)

17 & 18 | Roles of Microfinance in Poverty Alleviation (IRTeT f¥#{ereirel reafaar s1ffe)

19 & 20 | Analysis of Price Elasticity and Consumer Demand (fFad safRerar 3nfor angeri<ar Aol
fareeiyoT)

21&22 | Roles of Social Media on Consumer Behaviour (UTgshi<al ddeiiak HIATIoleh HATEIAT )
23 &24 | Effects of Product Packaging on Consumer Perception (ATgehedl a&d@sitid YRUER Gehfoiare
afuTr#)

25&26 | Brand Loyalty & Consumer (J&=aT sl faearguon/fsar 3or aAge)

27 & 28 | The Influence of Celebrity Endorsements on Consumer Buying Behaviour (ITgehIeaT @G
goTar afafsdiar gadamr gsma)

29 &30 | The Role of Consumer Knowledge in Decision-Making (0T SvarAed amger AT $1ff)
31&32 | Consumer Attitudes Toward Sustainable and Ethical Products (2mead 30T afaes 3careaArrs
AT gfseahis)

33&34 | Impacts of Personalized Marketing on Consumer Preferences (ITgehieal T&ciak A febclehel
Aot 93Ta)

35&36 | Consumer Perception of Product Quality and Price (3cdTeaTdl [uTar 10T fhaciiaege
ITghTd HHT)

37 & 38 | Factors of Consumers Trust on E-Commerce Platforms (3-shlAd Tefchid ailel IMgami<ar
frearary acw)

39&40 | The Role of Product Reviews in Consumer Decision-Making (3Tgeh fAUTI B0AmAEd Icqresd/a¥d
e sffAenr

41&42 | Consumer Preferences for Online Shopping vs. Physical Stores (3ieTelTgsT QM fa¥ey TcaaT
TEY HRAT IEF gHA)

43&44 | Analysis of Consumer Behaviour in the Luxury Goods Market (Tl a&q=ar SroiRudSer
Mgl IATa fageryoT)

1&2




The Role of Packaging Design in Influencing Consumer Choices (Igs faddiax gH1a crehoararer
Gehtotar fSgmrgeTer 81faehn)

Consumer Response to Price Changes in the Market(sToTRTcTel fherciciiel SEeli=lT ATghrar
EIGEICY!

The Effect of Word-of-Mouth Marketing on Consumer Behaviour (ITgshi<aT ddeATax diar
AhfEIrar gHTd) (Mouth Publicity)

Consumer Attitudes Toward Product Innovation(3cdTésl ATdleadehs IAgehrdl Glecehle)

Factors Affecting Consumer Perception of Brand Image (&= sis HTFIqugcﬂ ITEHIAT RO

FATIIT VIR TTH)

Analysis of Impulse Buying Behaviour of Consumers (JTgehIAT SROT/Iec5 STOT WG Il

fareeryoT)

The Role of Emotions in Consumer Decision-Making (ITgereadr o goareedy saaArdr
E\EEDY!

N

Consumer Preferences for Online Payment Methods. (HTeligel JdT Teudiars! AgH TadT)

Market Equilibrium and Price Elasticity of Demand (ST9IR @&FaYel 3foT Areroi=h fhaa
CEICET))

Factors Influencing Consumer Preferences and Demand(3Tgeh Ity HTTOT HAETON FaTiad
FOTR TTHh)

Supply Chain Management and Market Efficiency (q¥der TGS STIEATTT 30T §TTR
HIYETHA)

Government Intervention in Supply and Demand Dynamics (JRaaT 3TOT AETON aifasierd #ed
TIHNT gETaT)

The Role of Advertising in Shaping Consumer Demand (ITgeh<AT ARTONT R TThUATT
SRR $1f#ehT)

Income Inequality and Its Impact on Market Demand(3cdeelTcilel 3THATAAT JTTOT T

RIS ARTOfER gikoTa)

Environmental Sustainability and Supply (TaTeRofr fERET 30T qRaer dr@a)

Consumer Surplus and Welfare Economics in Market Equilibrium (TSR T dIel ALY g

3ifRIY 3nfor Fearor IrdemE)

Market Power and Its Effects on Supply and Demand Dynamics( STSTR QUFcil  3TTOT grT
QRGBT 0T AMETONER UMY Irferefier aRoma)

Innovation and Product Differentiation in Competitive Markets (FTTcH® STSTRUSTHEY aEq
AT ATfdegar 31for Jaradqom)

Market Failure and Externalities in Supply and Demand(STSTRTcTel 39 30T qXaer 3oy
HARTONHAYTS STEadT)




94,95
&
96

Cross Elasticity of Demand and Substitute Goods ( AR Sea fhar favea saRsar anfor
T aEq)

97,98
&
99

Market Structure and Competitive Behaviour in Oligopolies

100.101
&
102

The Role of Expectations and Uncertainty in Supply and Demand (93dar 3mfor Areroft Fefrer
3r9eT

102,104
&
105

Behavioural Economics and Decision-Making in Supply and Demand.( at—‘rtr@ 37emET 3MTOT
qaaT 3NoT AEoh #Ed @y gor)

106,107
&
108

Elasticity of Demand: Applications and Implications.( #FRTOMNT srafderar: 3udter 3mfor gRome)

109,110
&
111

Factors Influencing Agricultural Supply and Demand (FST a&c=al ANTON R T
TRUIR TCh

112,113
&
114

Production Technology and Innovation: Effects on Costs.(3cTeaTd dFallel ATOT ATTdeddT :
TaTadiel IO )

115, 116
&
117

Human Capital and Productivity: Education and Training( #TTdl HIsdel 3TTOT 3cUTGehdT: TRI&TOT
3mfor gfvefon)

118,119
&
120

Wealth Taxation and Economic Equity.( &u=l, & 31for 3nfde g

Note: 1. Write an essay on the given topic against your roll no.

2. Minimum 5-6 pages. &#deaT T UT foigr.
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